Client profile

Eco Age: from

green retail to
green workplaces

Eco Age started life in 2008 as
& retal] business im Chiswick,
‘West London, providing an
oo interior design service and
selling sustainable furnifune
and accessories. Since then the
company has evolved quite
radically in two very different
directions

The transformation began
by moving away from retail
imto the business-fo-business
consulting sector turning
offices and supermarkels inio
green woskplaces. As demand
grew, the business soon started
implementing sustainable
management systems into
multinational corporations. Today.
the Eco Consultancy side of the
business provides cutsourced
corporate social responsthility
(CSR) consubtancy services. it
also Implements enesgy effichent
systems, nenewables technologies
and waste - energy planis

With in-house consultants
and partnerships with techndcal
providers, the firm works on
projects ranging from £3m to
Eraomm, The client list is diverse and
incluedes the Football Assoclation,
Wemhbey Er:dl-.lln_:r.m:nu_
commpankes, large retail chains, the
British Film Institute, film studics,
hedge funds, fashdon labels,
cement producers and logistics
ferms

“Working across different
business sectors has abways been
our focus as it helps us and our
client to'think cutside the box’ and
develop award -winning solutions
by cross-feeding practices and
enhancing C3R perfermance
in the most efficlent way.” says
founder and CEQ Nicoda Gluggioll
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“Shipleys are
more than just
accountants for
us, they have a
different approach
and really want
to know about
the business and
where it's going.
Just to be working
with Shipleys
enhances our
reputation and
helps us to be
taken seriously.”
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“We build the green team within
the client and then we manage
the team. We have gone from
supermarkets {o football stadiums
Twao years ago we won the Green
Awards in Taronio - which are Like
the Oscam for us. Anather recent
highlight was Wembley winning
best stadium in the world for CSR”

'I'i.'k!n‘ sustainable practices to
the red carpet

Eco Age s also well lenowm in the
fashion Industry for the success
af its celebrity -endored Green
Carpet Challenge, spearheaded
by Micola’s sister Livia Firth - the
firm's creative director. When
Livia’s hushand Colin was Oscar
nominated for his robe in A
Single Man, she was challenged
by enwironment journalist Lucy
Siegle to wear enly ethical fashion
o red canpet events. She hasn't
locked back since, encouraging
several other A-list celebrities to
follew her bead

“Malcing a difference in the
fashion and jewellery supply
chain is a high priority for us and
an area where the two sides of
the business meet,” says Micola
“Current projects in lude helping
a big watch and jewellery brand
fo improve sustainability, and
working with the EU to create a
recognisahle label which instantly
teldls the consumer that a garment
has been ethically made "

Eco Age's retail business now
focuses solely on fashion and in
October is launching a small mange
of new products, In November,
Livwia will be honowred with the
UM Leader of Change 3012 avward
the first person in fashion to win
such an sccolade

Flenible business model
“We opened the shop four manths
after the 3008 financial crisis
hit. Thils was very hard on the
business and we scon had 1o rakse
mane capital 1t quickly became
apparent that it was a good idea to
change fromm retail to consultancy,
1t showed us that in & period of
crisis you need 1o be flexible with
your business model. When people
aren't spending. you need a very
light and efficient company in
terms of cashilow and flexibility to
take advantage of opportunities”
“Shipleys are more than

Shipshape talks to Nicola Giuggioli, -
founder and CEO of Eco Age, about how
his business unigquely combines the
world of A-list celebrity eco fashion
with C5R consultancy services.
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Micola hopes that the company

will continue to grow over the

nexct five years as much as it has

over the past two, “Our deeam

would be to contimue delivering

&t our current high level, keep

winning weands for cients and

open offices in the U5 and Italy
We are in a strong position and
unique with both very strong
consultancy and marketing
ill.'l.lfnrrl-.: te h:".|s communicate
the brand.”



